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Editorial

21-22-23 Feb 2025 
 BIEC, Bengaluru

T
he India Furniture Conclave has solidified its position 
as a transformative business event for India’s furniture 
industry taking into its ambit the businesses of kitchens 
& wardrobes, hardware & fittings, and furniture for 

residential, commercial, institutional and décor. 

In our Cover Story of Furniture Design and Technology (FDT) 
magazine, get ready for an inspiring journey of ALSORG, a 
distinguished leader in the luxury furniture industry. In an 
exclusive session at India Furniture Conclave in New Delhi,  
four partners from ALSORG came together on the stage to  
share their story, vision, and insights, led by the dynamic,  
Sajal Lamba, Jitender Singh, Sudhir Verma and Kapil Bharti  
who are redefining the benchmarks of luxury and shaping  
the future of finest furniture.

Ergonomics and sustainability remain crucial in furniture  
design. Mark Consolla, VP of Product Management at 
Humanscale, shares insights into creating adaptable, eco-
conscious workspaces prioritizing user well-being. Additionally,  
Design Galore explores dynamic collaborations between 
architects and brands, showcasing cutting-edge innovations,  
led by THE WADE ASIA Architecture Event wherein architects  
& designers like Dipen Gada, Sumit Malik & team from  
Design Consortia, Gopal Namjoshi and more

Luxury furniture is evolving, and brands like Magari are at the 
forefront, blending global influences with local craftsmanship. 
Partner Amitha Madan discusses their innovative approach to 
redefining opulence in India. Similarly, Natelier by Bent Chair, 
led by Natasha and Neeraj Jain, offers a unique fusion of 
minimalism and luxury. An interview with Harsha Raman from 
Cherry Pick Bengaluru, highlights their curated offerings  
and the city’s evolving market. Also read about the rising  
trend of collaboration between architects, designers and 
furniture manufacturers.

Mark your calendars and block the dates 21-22-23 February 2025 
to visit the Southern India edition of INDIA FURNITURE CONCLAVE, 
THE WADE ASIA Architecture Event and MATECIA Exhibition at the 
Bangalore International Exhibition Centre. 

Register as a Delegate: https://bit.ly/delegate-regs

Speaker requests: info@fdtmagazine.com

India Furniture 
Conclave coming 

to South India,  
21-22 Feb 2025, 

Bangalore  
– Join as Speaker 

or Delegate
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INDIA FURNITURE CONCLAVE 2025
21-22-23 Feb, Bengaluru | 21-22-23-24 AUG, DELHI

Concurrent Events

cOVER sTORY

A lsorg is a leading name in 
the luxury furniture industry, 

recognized for its innovative 
designs and exceptional quality. 

In this exclusive interview, we 

explore the insights and experiences of 

the visionary co-founders and directors 

who are shaping the future of luxury 

furniture. The Alsorg team comprises 

dedicated professionals committed to 

excellence and innovation. Co-Founders 

and Directors - 
Mr. Sajal Lamba, an MBA specializing 

in International Business & Marketing, 

oversees infrastructure management, 

ensuring state-of-the-art facilities and a 

skilled workforce.Mr. Jitender Singh, an MBA in Business 

Administration, leverages his extensive 

experience to align with market demands.
Mr. Sudhir Verma manages finance, 

purchasing, and logistics, ensuring timely 

deliveries and optimizing processes.
Mr. Kapil Bharti leads product and 

material innovation, overseeing the 

design and execution of Alsorg’s premium 

interiors. Together, this dynamic team 

embodies Alsorg’s commitment to 

excellence in all operations.

The Alsorg PArTnershiP: A CommiTmenT 

To luxury, innovATion, And PersisTenCe

INDIA FURNITURE CONCLAVE 2024

L-R: Pragat Dvivedi, Founder, India Furniture Conclave & MATECIA; Sajal Lamba, Co-Founder & Director,  

Alsorg;  Sudhir Verma, Co-Founder & Director, Alsorg; Jitender Singh, Co-Founder & Director, Alsorg and Kapil Bharti, Co-Founder & Director, Alsorg;

At Furniture Design and Technology, 

we aim to empower every furniture 

manufacturer to strengthen their 
market position. We believe that the 

quality of Indian furniture should make 

waves globally. The team at Alsorg has 

consistently garnered praise for their 

quality, inspiring industry observers 

since our publication began covering 

the furniture sector. The journey of this 

two-decade legacy is truly inspiring; 

in an era when partnerships often 

dissolve and lead to new firms, the 

partners at Alsorg have remained 
united and thrived.www.furnituredesignindia.com  |  

13
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fabric and metal finishes, while the sizes 

and designs are fixed. We are prepared 

to launch four new collections of Wriver, 

ensuring that our customers always have 

access to fresh offerings while retaining 

the classic designs that they love.
 One of the issues you 

mentioned was onsite 
installation skill challenges - 

how are you addressing them? 

Do you use in-house manpower 

or contractors? Sudhir: Yes, we have over 300 employees 

dedicated to installation across India. 

However, we still face challenges. While 

our work at the site is generally okay, 

major issues arise during the installation 

process. Our team has to coordinate 

with various parties, including builders 

and clients, and often encounters 

problems with other contractors. For 

instance, electricians or plumbers may 

inadvertently damage our installations.
The root of the problem lies in the lack 

of systematic coordination within the 

industry. As you may have noticed from 

your own experiences, many sites do 

not operate in an organised manner. 

For example, if a plumber decides to do 

something without consulting others, it 

can lead to damage and chaos.
If we could improve coordination among 

all parties involved, our installation 

process would be much quicker. Projects 

that typically take three to five months 

could be completed in just one and a 

half to two months. This would save time 

and enhance the quality of our work, as 

we would avoid redoing tasks or having 

to return materials for corrections. 

Ultimately, the challenge is not just about 

skill but also about the need for better 

coordination when sending materials 

from our centralised factory to the site. What message would  
you like to convey about  

the concentration of furniture 

manufacturers in the  
Delhi NCR region? Sajal: Most manufacturers are 

concentrated in the Delhi NCR region, 

where they tend to have their own 

showrooms. In South and West India, 

spaces are more expensive, and 
manufacturers often have fewer 

factories. Consequently, North Indian 

manufacturers have franchise outlets 

across India but prefer their own 
showrooms in the Delhi NCR area, which 

may explain the limited presence of 

franchises here.
(This interview is based on excerpts  

from a panel discussion at the India 

Furniture Conclave. The questions and 

answers have been edited for clarity  

and readability).

Pragat Dvivedi, India Furniture Conclave  

with Kapil Bharti, Co-Founder & Director, Alsorg

INDIA FURNITURE CONCLAVE 2025

21-22-23 Feb, bengaluru | 21-22-23-24 aug, DelHI Concurrent Events

cOVER sTORY FDT
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Jitender Singh, Co-Founder & Director, Alsorg
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Market Watch

Luxury is aLL about touch, FeeL, and experience“Luxury home décor is no longer just about 
appearances,” Amitha shares, emphasizing 
the importance of the tactile experience. 
“For instance, while buying a sofa, most people want to experience it and touch and feel the materials. Aesthetics are  no longer the sole criteria” This sensory approach to furniture selection has made 

Magari’s physical stores a vital part of 

their success. Despite the rise of online furniture shopping, Amitha believes nothing 
beats the in-person experience. “Having a 
physical store where customers can truly 
experience the product is very important 
to us as a brand.”

Located in prime spots across the city, Magari’s stores receive foot traffic from a 
diverse clientele, including architects who 
visit during the week and individual buyers 
who prefer weekends. “This is why we’re 

open on Sundays too,” Amitha explains, highlighting the need to cater to  different customer lifestyles.

introducing new MateriaLs and designs
When it comes to furniture design, materials play a significant role in the overall aesthetic and functionality. While 

customer preferences sometimes 

-Ms Amitha Madan, Partner, Magari, Bengaluru

Luxury home décor is an evolving concept, with designers constantly redefining its meaning and its place in modern homes. In a candid conversation, Ms. Amitha Madan, Partner at Magari, Bengaluru, spoke to Furniture design & technoLogy MagaZine and delved into how the furniture brand has carved a niche in the Indian market, where luxury now encompasses both global influences and local craftsmanship.

‘Rising tRend of collaboRation 
between aRchitects, designeRs and fuRnituRe manufactuReRs’

www.furnituredesignindia.com  |  
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Market Watch

-Mr Harsha Raman, Cherry Pick, Bengaluru 

The Bengaluru FurniTure MarkeT has Moved Beyond ClusTersBengaluru, a city renowned for its vibrant lifestyle and dynamic growth, is experiencing a transformation 

in its retail landscape, particularly within the luxury furniture sector. Leading this change is Cherry Pick 

India, a luxury furniture showroom with over 15 years of expertise in the imported furniture business. 

Addressing diverse home furnishing needs, Cherry Pick offers an exquisite selection of luxury furniture 

for living rooms, dining areas, bedrooms, offices, and outdoor spaces, complemented by a range of 

home decor accessories, windows, and doors. In an exclusive conversation with Mr. Harsha Raman, 

General Manager of Cherry Pick Bengaluru, Furniture Design & Technology Magazine (FDT) explores 

their product offerings, insights into the Bengaluru market, and future prospects.

|  www.furnituredesignindia.com
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A Landmark Event on  
Architecture and Design

THE WADE ASIA 2024

Started in 2016 by Verticaa Dvivedi and Madhurima Chowdhury, today,  
THE WADE ASIA is the world’s largest platform for women in design, 

architecture, construction & art. The annual celebration is one of the finest & 
biggest gathering  of architects & designers from across India as well as the 

largest platform for women in architecture and design.

Photo Story

(Clockwise) Ar Vivek Gupta, mr mayank Jain (VIVA) & ms madhurima

Surfaces Reporter

-dr AnAntA singh rAghvAnshi  
Founder President NAREDCO MAHI

ms Verticaa with mr Ravi Nindwani, mD, Delta Faucet India

“My heartfelt congratulations to 
WADE ASIA. Each year, the caliber 

of the conference continues to rise, 
and this year it is even  more captivating.

- Ar chhAvi LAL Associate Principal  Perkins Eastman  Mumbai

Ar Sohrab Dalal & Ar Akshat Bhatt

“It’s wonderful to see  
architects and designers from 
across the country. It’s also 
a pleasure to connect with 

students and industry stalwarts. 
The inspiration and networking 

opportunities here are  truly invaluable.”

The WADe ASIA 2024

FDT
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Inaugration Ceremony @DESIGNS INDIA WADE ASIA ARCHITECTURE CONFERENCE Day one 

Lamp lighting @DESIGNS INDIA WADE ASIA 
ARCHITECTURE CONFERENCE Day one and day two

“THE WADE ASIA is a powerful platform making significant strides for women in architecture, 
design, and real estate. It is inspiring to witness women being given a robust platform to showcase 
their talents, supported by the men around them. The collaboration and encouragement from men  

to help women become remarkable achievers is truly commendable.” 

- Ms Anjum Moudgil, Shooting Star, Former World No-1, Arjuna Awardee

(Clockwise) Ar Vivek Gupta, mr mayank Jain (VIVA) & ms madhurima

Surfaces Reporter

-dr AnAntA singh rAghvAnshi  
Founder President NAREDCO MAHI

ms Verticaa with mr Ravi Nindwani, mD, Delta Faucet India

“My heartfelt congratulations to 
WADE ASIA. Each year, the caliber 

of the conference continues to rise, 
and this year it is even  more captivating.

- Ar chhAvi LAL Associate Principal  Perkins Eastman  Mumbai

Ar Sohrab Dalal & Ar Akshat Bhatt

“It’s wonderful to see  
architects and designers from 
across the country. It’s also 
a pleasure to connect with 

students and industry stalwarts. 
The inspiration and networking 

opportunities here are  truly invaluable.”

The WADe ASIA 2024

FDT
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(L-R) Ar Snehal Suthar, Ar Sheetal Aggarwal, Ar Vami Koticha, ms madhurima Chowdhury, 

Ar prashant Sutaria, ID Aakif Habib & Ar Noor Dasmesh Singh

Ar Sanjay Goel & Ar Sangeet Sharma  
A perfect WADE moment

ID Dipen Gada & Ar parul Zaveri  
(right) talking to the guests 

Ar madhav Raman

The WADe ASIA 2024 FDT
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 IT SEEMS LIKE YOU HAvE 
A STRONG CONNECTION TO 

HOSpITALITY AS WELL. HOW  
DOES THAT INFLUENCE YOUR 

DESIGN AppROACH?Natasha Jain: My family has deep roots in 

the hospitality industry - my husband has 

been in the restaurant business for many 

years which makes hospitality a natural 

progression for us. When designing  
these spaces, our goal is to think about 

the next generation of restaurants.  
We carefully dwell on how they could 

be more laid-back or bold in nature. 
We’ve worked on a broad portfolio of 

restaurants and each project allows us to 

bring our creativity and design vision to 

life in a unique way.

  HOW DO YOU AppROACH 
WORKING WITH CLIENTS ACROSS 

DIFFERENT TYpES OF pROJECTS?
Natasha Jain: Each client, whether 

they’re designing a home, restaurant, 

or a hotel, comes with specific needs. 

We like to sit down with them, review 
their layouts, and work through every 

detail — products, customizations, 
fabrics, and finishes. It’s a very hands-

on, personalized experience. This kind 

of care and customization make the 
experience more premium and ensures 

that every project feels tailored to the 

client’s vision.

  HOW WOULD YOU DESCRIBE 
THE DESIGN pREFERENCES OF 

YOUR AUDIENCE IN DELHI?Natasha Jain: The Delhi consumer is 
incredibly design-conscious and well-

aware of the global trends. Right now, 
there’s a huge demand for cleaner, neutral 

palettes ,i.e., a ‘bohemian trend’. We’ve 
collaborated with designer Shivan on this 

concept, which you can see at the Natalier 

store. The collection draws from  
resort- inspired aesthetics, making homes 

feel serene and easy going. 

  WHERE CAN CONSUMERS 
FIND NATALIER?Natasha Jain: They can visit us at our 

flagship store in the newly-launched store 

in Sultanpur, Delhi. We’d love to host them 

and take them through the collection. 
Of course, they can also follow us on 

Instagram at Natalier by Bent Chair or  

visit our website to learn more.

  ANY FINAL MESSAGE  
FOR CONSUMERS LOOKING TO 

DESIGN THEIR SpACES?Natasha Jain: My message would be that 

your home or space is incredibly personal. 

Work with brands that honour that and 

can help you bring your vision to life. Your 

space should be a reflection of you, and 

we’re here to make sure that happens.

WITh NATAlIER, WE’RE CATERINg TO 
A MORE MATuRE AuDIENCE — ThOSE 

WhO ARE CREATINg lARgER hOMES 
lIkE fARMhOuSES OR BuNgAlOWS. 

OuR AuDIENCE hAS EvOlvED, AND 
ThuS WE fElT IT WAS IMpORTANT 

TO SEpARATE ThE BRAND TO 
REflECT ThE gROWTh..

Market Watch FDt

|  www.furnituredesignindia.com

44
July - August, 2024



 IT SEEMS LIKE YOU HAvE 
A STRONG CONNECTION TO 

HOSpITALITY AS WELL. HOW  
DOES THAT INFLUENCE YOUR 

DESIGN AppROACH?Natasha Jain: My family has deep roots in 

the hospitality industry - my husband has 

been in the restaurant business for many 

years which makes hospitality a natural 

progression for us. When designing  
these spaces, our goal is to think about 

the next generation of restaurants.  
We carefully dwell on how they could 

be more laid-back or bold in nature. 
We’ve worked on a broad portfolio of 

restaurants and each project allows us to 

bring our creativity and design vision to 

life in a unique way.

  HOW DO YOU AppROACH 
WORKING WITH CLIENTS ACROSS 

DIFFERENT TYpES OF pROJECTS?
Natasha Jain: Each client, whether 

they’re designing a home, restaurant, 

or a hotel, comes with specific needs. 

We like to sit down with them, review 
their layouts, and work through every 

detail — products, customizations, 
fabrics, and finishes. It’s a very hands-

on, personalized experience. This kind 

of care and customization make the 
experience more premium and ensures 

that every project feels tailored to the 

client’s vision.

  HOW WOULD YOU DESCRIBE 
THE DESIGN pREFERENCES OF 

YOUR AUDIENCE IN DELHI?Natasha Jain: The Delhi consumer is 
incredibly design-conscious and well-

aware of the global trends. Right now, 
there’s a huge demand for cleaner, neutral 

palettes ,i.e., a ‘bohemian trend’. We’ve 
collaborated with designer Shivan on this 

concept, which you can see at the Natalier 

store. The collection draws from  
resort- inspired aesthetics, making homes 

feel serene and easy going. 

  WHERE CAN CONSUMERS 
FIND NATALIER?Natasha Jain: They can visit us at our 

flagship store in the newly-launched store 

in Sultanpur, Delhi. We’d love to host them 

and take them through the collection. 
Of course, they can also follow us on 

Instagram at Natalier by Bent Chair or  

visit our website to learn more.

  ANY FINAL MESSAGE  
FOR CONSUMERS LOOKING TO 

DESIGN THEIR SpACES?Natasha Jain: My message would be that 

your home or space is incredibly personal. 

Work with brands that honour that and 

can help you bring your vision to life. Your 

space should be a reflection of you, and 

we’re here to make sure that happens.

WITh NATAlIER, WE’RE CATERINg TO 
A MORE MATuRE AuDIENCE — ThOSE 

WhO ARE CREATINg lARgER hOMES 
lIkE fARMhOuSES OR BuNgAlOWS. 

OuR AuDIENCE hAS EvOlvED, AND 
ThuS WE fElT IT WAS IMpORTANT 

TO SEpARATE ThE BRAND TO 
REflECT ThE gROWTh..
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WADE

Priyanka K Malik 
Partner and Principal, 

Design Consortia

Rohhit Garg 
Partner & Principal 
Design Consortia

Sumit Malik 
Founding Principal 
Design Consortia

This installation uses the cube to represent the beauty of human 
interaction and its delicate balance with nature. As human 
intervention alters these forms, their inherent beauty diminishes, 
symbolizing the negative impact of human activity on natural 
harmony. The design features cubes arranged to create a fluid and 
dynamic form. Each cube, which is static on its own, transforms 
collectively to symbolize the shift from individual actions to 
collective consequences. Light, shadow and mirrors add depth, 
multiplying and reflecting the cubes to create an immersive 
experience. Varied sizes and colours highlight the complex 
relationship between mankind and nature, emphasizing  
the fragility of this balance. 

Designer: Sumit Malik, Priyanka Malik & Rohhit Garg 
Materials used: Wood, laminate, HDMR, Duco paint, mirror 
Laminates: SF 618 Dark Grey, UL 680 Terracotta New,  
UL 649 Cherry & UL 665 Brew (Advance Laminates) 
Size: 1.5 X 1.5 X 2.1m

Flawed by Design 
Consortia x 
Laminates by  
Advance Laminates

SF 618 Dark Grey

UL 680 Terracotta New

UL 649 Cherry

UL 665 Brew ID Dipen Gada, Dipen Gada Associates, Vadodara 

Brand: ORI Folded Dreams  |  Collection: ME TIME Collection 

Products: Celestial Mirror, ORI Carpet, Mushroom ART Light, ORI Accent Chair
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Sampada 
by Merino: 

A Tribute 
to India’s 
Cultural 

Wealth

Sampada by Merino is a celebration 
of India’s artistic legacy. Every 
design is crafted with reverence, 
offering a connection to the 
cultural heritage of India. Whether 
you wish to bring historical 
grandeur into your home, the 
elegance of Chikan Kari, or the 
vibrant patterns of Ikkat, Sampada 
has something unique to offer.

ID Dipen Gada, Dipen Gada Associates, Vadodara 

Brand: ORI Folded Dreams  |  Collection: ME TIME Collection 

Products: Celestial Mirror, ORI Carpet, Mushroom ART Light, ORI Accent Chair
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may only be purchasing a single 
component, like a chair, a monitor 
arm, or a light, rather than our entire 
workstation setup. We must consider 
the compatibility of our products with 
other products in the market and 
ensure they can be used effectively in  
a variety of environments, whether it’s  
a home office, a traditional office,  
or a couch setup.  
 
What design strategies does 
Humanscale employ to integrate  
eco-friendly materials and processes? 

We were probably one of the first 
companies in the furniture industry  
to appoint a Chief Sustainability Officer, 
Jane Abernethy. Her role is to ensure 
that we meet rigorous sustainability 
standards in our product development. 
We scrutinize the chemicals used in  
our products and hold our suppliers 
to the same high standards. We are 
committed to avoiding the use of 
harmful chemicals and are proud 
to have achieved B Corp status, a 
third-party certification recognizing 
our sustainability and corporate 
responsibility efforts. 

Our founder, Bob King, is passionate 
about environmental sustainability, 
and this drives us to create affordable, 
eco-friendly products. We believe that 
sustainability should be accessible to 
everyone, not just those who can afford 
premium prices. By leading the way, 
we encourage our competitors and 
customers to adopt more sustainable 
practices, ultimately benefiting  
the planet.  
 
How do you foresee the role of 
ergonomics evolving in the future  
of workplace design? What steps  
is Humanscale taking to adapt  
to this evolution? 

We have developed our own software 
and employ a team of ergonomic 
consultants who are educated at the 
university level. This team doesn’t 

design, sell, or make products; their 
sole purpose is to provide ergonomic 
consulting services to our clients, 
regardless of whether they use 
Humanscale products or not. They 
evaluate workspaces and help 
companies set up ergonomically  
correct environments. 

Additionally, we create software that 
our customers can use to improve 
the ergonomics of their spaces. We 
hope that this leads them to utilize our 
consulting team for more advanced 
ergonomic solutions. 

What steps is Humanscale taking  
to expand its presence and adapt  
to the Indian market?

We have been a global company for 
decades, and one of my key focuses 
since taking on this role has been to 
expand our international presence.  
We always consider the countries  
we sell to and their unique  
sustainability requirements. 

One of our strategies is to manufacture 
products locally, reducing shipping 
distances and costs. For example, we 
are excited to start manufacturing 
chairs, monitor arms, and the Liberty 
Chair in India by the first half of next 
year. This will not only make our 
products more affordable for Indian 
customers but also create more  
jobs in the region. 

We currently have three showrooms in 
the region through our Authorized India 
Distribution Partner, S Cube Ergonomics 
Pvt Ltd., founded by Sathish Nandagopal. 
As our growth continues, we anticipate 
expanding our showroom presence in 
other Indian states, making it  
more convenient for customers  
across the country to experience 
Humanscale products. 

Ergonomics is at the 

top of our priority 

list. We ensure that 

all our products 

adjust to the person 

and not the other 

way around. 

interview FDt
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What design principles does Humanscale employ to create functional yet aesthetically  pleasing products? 
Humanscale is founded on the principle of creating ergonomically friendly products. The second key aspect for us is sustainability -creating products that are not only functionally ergonomic but also the most environmentally friendly on the planet, which is no easy feat. Our greatest asset in the design process is our customers. Our design team is based in New York City, and we design most of our products in-house. Occasionally, we collaborate with external designers. Being in New York, we have a large and diverse customer 

base, with whom we maintain a  close relationship. 
Personally, as well as through our Vice President of Design and sales leaders, we meet with our customers not just to sell them products but to exchange ideas. We discuss what works for them and what doesn’t, whether it’s our products or those of our competitors. We are fortunate that many of our customers are technologically advanced and understand the role of technology in the workplace. We work with them as partners to integrate their desired technologies into our product designs. Of course, ergonomics is at the top of our priority list. We ensure that all our products adjust to the person and not 

the other way around. Sustainability is another key factor because it’s a core value that we take seriously.   
You are based in New York, a cosmopolitan city like Mumbai, with people from diverse social and cultural backgrounds. As a product designer,  is it ever a challenge to cater to  such diversity? 

Yes, it is a challenge. We follow certain rules and take into account varying body types and heights. Not everyone is five-foot-ten like me. We develop products that cater to a wide range of people, from those under five feet tall to those over six and a half feet. 
The challenge arises when customers 

Humanscale: leading 
ergonomic innovation witH 

sustainability at its core

From eco-conscious designs to user-centered ergonomics, Mark Consolla, VP of Product Management at Humanscale, discusses how the company creates functional, adaptable workspaces that seamlessly blend comfort, aesthetics, and sustainability.
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MATECIA
Inside the

EXHIBITION 2024A GrAnd SuCCESS rEdEfInInG ThE BuIldInG  

& InTErIor ProduCTS InduSTry of IndIA
Spanning across a vast area of 370,000 square feet, the 3rd edition of MATECIA Exhibition served as 

an extensive platform for 250+ exhibitors at Yashobhoomi (IICC) Dwarka, DELHI. The exhibition that 

started from August 22nd to August 25th, 2024, achieved an unprecedented success. With an impressive 

attendance of over 52,000 visitors from 600+ towns and cities of India, it was evident that MATECIA was 

simply irresistible. Notably, among these attendees were around 18,000 architects and designers who 

brought their unique perspectives to enrich the event.

MATECIA 2024 FDT
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MATeCiA is a platform that introduces a variety of new materials 

and products to the industry, offering architects and designers 

the opportunity to experience them all in one place. we truly 

appreciate the effort in organizing such an event and bringing 

together professionals from across the fraternity.

Padma Shri dr. G. Shankar  Habitat Technology Group, Kerala

ar Sonaalee deSai stARCH Design Spectrum, Vadodara

id diPen Gada 
Dipen Gada & Associates, Vadodara

MATeCiA is a platform of unparalleled scale, 
spectrum, and magnitude. it showcases new 
materials, products, and technologies, which is 
always a treat for architects and designers.

MATeCiA has consistently brought together an 
impressive range of building materials under 
one roof for architects and designers. it’s always 
exciting to see the innovative solutions they 
introduce each year.

ar ravindra Punde Designcell, Delhi 

MATeCiA has grown to an impressive scale, 
evolving from a mere exhibition of materials and 
products into a vibrant platform for exchanging 
ideas and fostering dialogue.

MATeCiA has provided a fantastic opportunity to explore 

the latest products of international quality, world-class 

showrooms, contemporary set designs, and the very 
best that india has to offer.

dr Ponni ConCeSSao Oscar, Ponni + Rahul Architects, Chennai

MATECIA 2024
FDT
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PRESENTING 
PARTNER

WADE 
DESIGNS INDIA
ARCHITECTURE 
CONFERENCE

Verticaa Dvivedi, Founder, THE WADE ASIA and 
Mr. Govind Mundhra, Head, North Region,  
Merino Laminates with Ar Sabeena Khanna,  
Founder Principal, Studio KIA

Ar Aishwarya Tipnis, Principal Architect, ATA, Delhi Ms Shaon Sikta Sengupta, Director & Head - North India, Edifice Consultants, Delhi; 
 Ar Anupama Sharma, Design Head, Emaar; Ar. Sabeena Khanna, Founder Principal, Studio KIA, Delhi-NCR-UAE, Ar Priyanka Mehra, Principal 

Architect, PS Design, Mumbai and Ms Supriya Thyagarajan, Perkins Eastman, Mumbai (Moderator)



Pragat Dvivedi, Founder, MATECIA with   
Manoj Lohia, Director, Merino Industries Limited

PRESENTING PARTNER
WADE DESIGNS INDIAARCHITECTURE CONFERENCE

Verticaa Dvivedi, Founder, THE WADE ASIA and 
Mr. Govind Mundhra, Head, North Region,  
Merino Laminates with Ar Sabeena Khanna,  
Founder Principal, Studio KIA

Ar Aishwarya Tipnis, Principal Architect, ATA, Delhi Ms Shaon Sikta Sengupta, Director & Head - North India, Edifice Consultants, Delhi; 

 Ar Anupama Sharma, Design Head, Emaar; Ar. Sabeena Khanna, Founder Principal, Studio KIA, Delhi-NCR-UAE, Ar Priyanka Mehra, Principal 

Architect, PS Design, Mumbai and Ms Supriya Thyagarajan, Perkins Eastman, Mumbai (Moderator)
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Godrej Interio Celebrates 25% 
Growth: Consumers Embrace 
Home Personalization

G
odrej Interio, a leading Indian 
furniture brand, has reported a 
impressive 25% growth during 
the festive season, signaling 

a strong consumer focus on home 
personalization and a positive shift in 
consumer preferences.  
Dev Sarkar, Senior Vice President and 
Head of Consumer Business (B2C) at 
Godrej Interio, attributed this success 
to the brand’s deep understanding of 
modern Indian consumers’ evolving 
needs and aspirations. The growth was 
consistent across all zones, with North 
and Central India leading the charge. 

The brand has tapped into the trend of 
consumers seeking personalized living 
spaces, particularly with the rise of hybrid 
work models. Godrej Interio introduced 
its exclusive Upmods range, focusing 
on modularity and personalization 
across bedroom, living, and dining 
categories. To enhance the customer 
experience, Godrej Interio offered free 
site visits and introduced a 3D Room 
Planner. They also provided customers 
with digital manufacturing facility tours 
at outlets. The brand has already added 
80 channel partners in FY25 and aims 
to onboard 124 more by the year’s 

end. Godrej Interio anticipates that 
the festive and wedding seasons will 
contribute significantly to its annual 
revenues, with a projected milestone 
of 35%. The brand intends to capitalize 
on the upcoming wedding season by 
offering customized bedroom furniture 
packages across various price points 
while maintaining its focus on expansion 
and customer satisfaction. This growth 
journey showcases Godrej Interio’s ability 
to stay attuned to consumer trends and 
its commitment to redefining spaces  
and creating delightful experiences  
for its customers.

S pacewood Furnishers, a leading 

name in modular furniture 
solutions, has unveiled its 

strategic growth plan to achieve 

a revenue milestone of `1,500 

crore by 2029. With a strong recovery 

post-fire and a turnover of `525 crore 

for fiscal year 2023-24, Spacewood has 

maintained an impressive year-on-year 

growth rate of 18-20%. The company now 

aims to bolster its presence in metro, Tier 2, 

and Tier 3 cities, while transitioning towards 

a B2C model and expanding its dealer 

network and Exclusive Brand Outlets (EBO)

Founded in 1996, Spacewood has evolved 

into one of India’s most recognized 

furniture manufacturers, known for 

its premium Modular Furniture, Home 

Furniture, Pre-Hung Doors, Desking, and 

Institutional Solutions. The company has 

built a strong market presence since 

inception, as a key partner for leading 

retail brands like Pepperfry, Amazon, and 

Flipkart. Now, Spacewood is gearing up 

for its next phase of growth, focusing on 

providing accessible, high-quality modular 

furniture solutions across India.
And this is in alignment of the ongoing 

market trend in the country. The India 

furniture market is estimated at USD 

23.92 billion in 2024 and is expected to 

reach USD 34.55 billion by 2029, growing 

at a CAGR of 7.63% during this period. 

This growth is driven by factors such as 

rising disposable incomes, the expansion 

of urban dwellings, and the increasing 

demand for premium and modular 

furniture. Also, the sector is going through 

a transition where small, unorganized 

businesses who used to dominate the 

market, are now making way for organized 

Spacewood aimS for `1,500 crore 

revenue by 2029 with ambitiouS 

nationwide expanSion planS

players, creating an environment ripe for 

companies like Spacewood Furnishers to 

grow. This also serves as an opportune 

time for Spacewood’s aggressive growth 

plans, which include a transition towards a 

stronger B2C model, expanding its dealer 

network, and increasing its presence in 

underserved markets.“Our vision for Spacewood’s future is 

rooted in our commitment to deliver 

world-class, consumer-first solutions. 

With an ambitious growth target of 

`1,500 crore by 2029, we are focused 

on expanding our reach to underserved 

markets, providing high-quality modular 

furniture that blends innovation, style, 

and functionality,” said Mr. Kirit Joshi, 

Co-Founder of Spacewood Furnishers. “Our 

strategy is to make premium, made-in-

India products accessible to consumers 

across the country. We are moving forward 

with a fresh B2C approach, expanding our 

dealer network and establishing more 

EBOs. We aim to position ourselves as 

market leaders and redefine how furniture 

solutions are experienced across India.” 

Spacewood plans to further accelerate 

its presence in Tier 2 and Tier 3 cities, 

enhancing its dealer network from 650 to 

1,000 in the next 3-4 years, and expanding 

its Exclusive Brand Outlets (EB0) from 

34 to 75 within the same period, with a 

long-term goal of reaching 100 outlets 

by 2029. These outlets will provide 

customers with immersive experiences of 

Spacewood’s premium offerings, aligning 

with their vision of offering consumer-

centric, premium, and accessible furniture 

solutions for homes, offices,  
and institutional spaces.With a growth target of `1,000 crore in 

the next three years and `1,500 crore by 

2029, Spacewood is positioned to lead the 

modular furniture industry in India. Its 

strategic focus includes a B2C transition 

while maintaining leadership in the B2B 

segment, continuing to offer innovative 

solutions for residential, commercial, and 

institutional spaces. As the company plans 

for a 20-30% growth rate over the next 3-5 

years, Spacewood remains committed to 

its vision of providing high-quality, ‘Made 

in India’ furniture that blends aesthetics, 

durability, and functionality.

NEWs FDT

|  www.furnituredesignindia.com

8
July - August, 2024



Waiting to meet you!
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